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About Us

Purpose

Australia’s Industry World Ltd (trading as Inside 
Industry) is a Not-for-Profit company limited by 
guarantee.
We connect industry and community.
Celebrating the Illawarra’s proud industrial 
heritage, Inside Industry is licensed by BlueScope 
to market and operate tours of the Port Kembla 
Steelworks and manage its Visitor Centre at the 
site’s Northgate Entrance.  

‘We are a valued link between 
industry partners and local 
communities, by creating awareness 
and interest through experiences, 
tours, educational programs and 
ancillary services’.

Vision

Key Numbers 

42

72

6,295
2,931

To connect and engage with 
communities by showcasing 
Illawarra Industry.

organisations were supported 
through the BlueScope WIN 
Community Partners Program

people attended the Visitors 
Centre at Northgate

people participated in Tours

events were hosted at the 
Visitors Centre

In addition, the company operates official tours 
of the historically, economically and socially 
significant port of Port Kembla.
Proudly supporting the local community, Inside 
Industry also manages the BlueScope WIN 
Community Partners Program. Established in 
2012, the program brings together two long-
standing Illawarra businesses to create a support 
fund, assisting many community organisations 
every year.
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In May 2020, Courtney West (Partner – KPMG 
Wollongong) was elected to the position of 
Chair, taking over from long-serving director, 
John Brannon. Courtney becomes just the fifth 
Chair in the 22 year history of the organisation.

Board, Management  
& Staff

Brent Hilbrink-Watson (Manager)
Stuart Barnes (Strategic Advisor)

Management

Guides
Eric Bradley
Lisa Quinn
Stephen Irving 
Reiner Glaser 
John Russell

Douglas Cooper
Dorothy Hennessy 
Lance Puckeridge 
Peter Hand

Bluescope WIN Community 
Partners Program
This program is chaired by Bill Wilkins and 
managed by a separate Board Sub-committee.
The Committee consists of:
Bill Wilkins (Chair)
Ray Tolhurst
Kieran Biddle

Craig Nealon
Frank Barila (WIN Corporation)

Inside Industry 2019/20 
Board Members
John Brannon (Chair)
Graeme Gulloch (Secretary)
Courtney West (Treasurer)
Kieran Biddle
Peter Corkish
Stephen Galbraith

Leanne Grogan
Craig Nealon
Ray Tolhurst (Deputy Chair)
Bill Wilkins (Chair  - BlueScope WIN 
Community Partners Committee)
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2019/20:  
In Retrospect

stakeholders. Its trading performance, prior 
to the pandemic, continued to grow with the 
provision of tours and services remaining 
accessible to the community. The COVID19 
support of the Commonwealth and State 
governments is also acknowledged.
Throughout the year, the company implemented 
a range of marketing and promotional strategies 
across multiple channels to increase brand 
awareness. Thanks to the WIN Corporation for 
its ongoing support in supporting an increased 
public awareness of our products and services.
The impact of COVID-19 in mid-March 
immediately suspended tour operations and 
closed the Visitor Centre to gatherings. While it 
reopened in late May under strict COVIDSafe 
protocols, Visitor Centre usage was limited, with 
tours not expected to resume until late 2020/
early 2021.

Inside Industry’s 2019/20 Financial Year was 
heavily impacted by COVID19, in the second 
half of the year.
With the significant investment of BlueScope 
and the support of the NSW Government 
(through the Port Kembla Community 
Investment Fund), the milestone upgrade of 
the Inside Industry Visitor Centre continued to 
make key inroads; from finalising the finished 
aesthetic to maximising the Centre’s venue hire 
appeal and streamlining internal processes and 
overall professionalism. 
Continuing the work started in the previous 
year, the company’s tour offering was analysed 
with a focus to improve accessibility, efficiency 
and overall presentation. Inside Industry also 
expanded its Guide Pool to 10 guides, while 
adopting new strategies to attract, engage and 
nurture the front-line team. 
Financially, the organisation has strengthened 
its balance sheet with the support of its 
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Key  
Achievements

Inside Industry’s core business connects industry and 
community – and this ultimately seals the community’s 
invitation to ‘come inside’ the facilities and experience 
industry as closely as possible.
Over the July 1, 2019 to March 3, 2020 period, Inside 
Industry hosted just under 3,000 tour guests, before 
the suspension of tours from COVID-19.
Implementing an online booking and payment facility 
represented a major leap in streamlining tour bookings 
and improving the customer experience. 
Inside Industry’s flagship Steel Tours and Working 
Port Tours received a refresh to tour routes, scripts 
and content. The addition of Twilight Steel Tours also 
diversified the overall tour offering. Additional tours 
are in development for a potential 2020/21 launch, 
including a Port Kembla History Tour and a Blue Mile 
History Tour.
While working closely with BlueScope on its signature 
tours of Port Kembla Steelworks, Inside Industry is 
also looking to expand the existing ‘Working Port 
Tours’ of the Port of Port Kembla while engaging other 
Port users and stakeholders for new opportunities.

Come inside and experience it all!

Tours

Situated at Port Kembla Steelwork’s Northgate 
Entrance (Spring Hill Road), the Visitor Centre 
serves as Inside Industry’s ‘home base’. As a 
veritable ‘shop-window’ with exceptional visibility 
to traffic on Spring Hill Road and Northgate, the 
quality of built facilities is crucial to the image 
and reputation of a successful operation. Inside 
Industry has worked closely with BlueScope on the 
journey to modernise its ‘home front’.
Supported by the Port Kembla Community 
Investment Fund (PKCIF), an upgrade to the 
Centre’s kitchen elevates the facility to commercial 
kitchen-standards. A new storage area securely 
houses specialty furniture for conferences and 
corporate events. Inside Industry acknowledges 
the support of the NSW Government in improving 
its facilities.

Inside Industry’s ‘HQ’

Facility

The PKCIF grant also funded the installation of 
an acoustic separation/operable wall—allowing 
two concurrent events in The Kembla Room—the 
Centre’s main function space.
Installation of professional audio-visual equipment 
in the Kembla Room has improved function and 
appeal. A state-of-the-art 3m x 2m LED Video 
Wall anchors the space, with a full-service PA 
and Stage Lighting system completing the slick 
upgrade.
The Visitor Centre’s ‘kerb appeal’ received a 
dramatic upgrade with major landscaping work to 
the exterior forecourt and surrounding environment 
(including the installation of four large picnic 
tables), putting the finishing touches on the 
Centre’s fresh and inviting aesthetic.
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Port Kembla 
Township 

Throughout the year, several major upgrades 
to the Visitor Centre saw a rise in community 
engagement and hiring of the venue by BlueScope, 
various industry organisations and private 
commercial clients. This modern refurbishment has 
also strengthened Inside Industry and BlueScope’s 
connection with the community, creating valuable 
new relationships and encouraging repeat 
bookings.
Prior to COVID-19, Inside Industry experienced 
a sizeable lift in Visitor Centre usage—hosting 
a range of events including; corporate training, 
meetings, dinner functions and private gatherings. 

For many Illawarra and Sydney people, a 
school tour of the Steelworks is a lifelong 
memory. An immersive, sensory experience, 
this unique link to our Industry remains 
necessary for generations to come.
Marking a significant step in promoting Inside 
Industry’s Education (School) Tour operations, 
the production of a brochure highlighting 
the various links of Steel and Port tours with 
the current NESA Curriculum. Thanks to the 
generosity of the Bluescope WIN Community 
Partners Program, local schools are now 
eligible for financial support to cover tour and 
bus hire fees.
Ensuring the value of Education Tours 
resonates with teachers and educators is 
critical. Inside Industry deployed several 
strategies including an active direct marketing 
campaign targeting education facilities within an 
hour’s drive to the Steelworks, hosting career 
development visits, engagement with tertiary 
education facilities in the Illawarra, Sydney and 
Canberra and the promotion of tours to local 
career advisor networks at various industry 
conventions and meetings.

A quality versatile space

Visiting is learning

Venue Hire 

Education

Community groups and local organisations also 
utilised the Centre for various activities.
Inside Industry continues to promote the 
Visitor Centre for community hire through the 
development of a new Venue Hire Prospectus, 
direct marketing to potential hirers and 
investigating opportunities to host local music 
events. Proudly hosting the three-day International 
‘Sustainable Steel’ conference for 110-pax in 
November 2019, the Visitor Centre’s potential for 
growth in conferences and events is a focus for 
growth.
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With a diverse target audience from industry 
bodies to niche groups and the general public, 
Inside Industry utilised multiple platforms to bring 
the message home. A focus on digital strategy 
resulted from a successful milestone upgrade 
of Inside Industry’s website, which lifted organic 
engagement, client interactions, and the overall 
online experience for potential visitors. Throughout 
the year, Inside Industry also fostered its strong 
relationships with WIN TV, i98FM and the Illawarra 
Mercury on various advertising campaigns.
Leveraging past successes of direct marketing in 
retaining Inside Industry clients, this year Inside 
Industry launched The Insider email newsletter 
to stakeholders, supporters and clients, and the 
creation of a substantial database to streamline 
direct marketing opportunities going forward. An 
update to the company’s marketing collateral saw 
the production of new flyers and a ‘comic’ map of 
the Steelworks and the Port. 

Until COVID-19 restrictions in March, Inside 
Industry played host to a variety of organisations at 
the Visitor Centre including i3net, the Department 
of Regional NSW, Destination Wollongong, and 
Southern Stars,
Inside Industry also worked alongside the local 
Indigenous community to seek input on tour 
operations and scripts, and the installation of 
‘Acknowledgement of Country’ recognition at the 
Visitor Centre.
Despite the immense and ongoing global 
challenges of 2020, the company is looking to 
future opportunities. 

Let’s share our story

Celebrating our local connections 

Communication 

Community Engagement

Inside Industry has developed relationships 
with the majority of Port tenants. Discussions 
are ongoing and may lead to involvement in 
the promotion of new Port ventures—including 
breakthrough advances in new energy generation 
and import.
As Inside Industry looks to diversify its tour 
offering to include an Increased focus on industrial 
heritage, various organisations have already been 
engaged-with to ensure the authenticity of this new 
historical offering.



insideindustry.org.au

Contact Inside Industry Manager 
Brent Hillbrink-Watson
A: Visitor Centre - Northgate Entrance, 
Springhill Road, Coniston NSW 2521
P: (02) 4275 7023
E: tours@insideindustry.org.au
insideindustry.org.au 


